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Theories	used	in	public	relations
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16	November	2020	Theories	explain	how	to	make	public	relations	more	effective	for	organization	and	society.	The	theories	provide	an	understanding	of	the	relationship	between	actions	and	events.	PR	practitioners	consider	different	theories	when	making	decisions	on	how	they	can	build	a	successful	relationship	with	their	audience.	This	chapter
introduces	four	fundamental	theories	that	practitioners	of	public	relations	use:	systems	theory:	systems	theory	consists	of	interrelated	parts,	adapting	and	adapting	to	changes	in	the	political,	economic	and	social	environment	in	which	they	operate.	It	is	used	to	explain	how	public	relations	help	to	understand	and	manage	the	relationships	that	an
organization	has	with	its	stakeholders	and	public	who	constitute	its	environment.	Generally,	the	organization	that	focuses	on	their	customers,	customers	and	other	stakeholders	are	part	of	the	open	systems.	They	are	open	to	new	ideas	and	positive	criticism.	We	use	system	theory	not	only	to	examine	the	relationship	with	our	external	stakeholders,	but
also	to	examine	the	internal	functions	and	stakeholders	of	our	organization.	On	the	basis	of	the	requirement	of	organizations,	they	decide	to	give	the	financial	leverage	to	give	to	the	unit	or	department.	In	systems	theory,	public	relations	professionals	recommend	the	dominant	coalition,	the	primary	decision-makers	of	the	organization,	problems	and
opportunities	in	the	environment	and	help	these	decision-makers	respond	to	changes.	In	system	theory,	since	it	is	based	on	relationships,	therefore,	it	is	interconnected.	The	environment	imposes	constraints	on	the	organization.	The	organization	of	decision-making	largely	affects	business	policies.	Here,	the	decision-makers	of	an	organization	allow	the
flow	of	resources	and	information	between	organization	and	environment.	Pat	Jackson's	long-term	contribution	to	public	relations:	any	profession	exists	only	with	public	consent.	Public	relations	provide	an	overvaluable	social	benefit	when	people	have	a	voice.	Harmony	is	a	result	of	public	relations	practised	for	a	long	time.	Harmonious	relations,	not
only	relations,	strengthened	with	confidence,	require	co-paternity.	Remember	to	managers	that	their	role	of	communication	is	to	convey	not	only	information	but	also	emotions	and	insights.	Grunig,	Gunig	and	Dozier	says	that	the	perspective	of	systems	emphasizes	the	interdependence	of	organizations	with	their	own	environments,	both	internal	and
external	to	the	organization.	We	can	use	system	theory	not	only	to	examine	relations	with	our	external	stakeholders,	but	also	to	examine	the	internal	functions	and	stakeholders	of	our	organizations.	Organizations	structure	their	employees	from	specific	jobs	and	functions.	Many	different	departments,	such	as	accounting,	legal	and	public	relations,
constitute	the	managerial	function.	Relationship	monitoring	is	a	greater	for	people	in	public	relations.	Through	system	theory,	we	think	of	public	relations	people	as	they	turn	off	at	the	border,	on	the	edge	of	an	organization	-	looking	inside	and	out	from	an	organization.	Public	relations	professionals	are	go-betweens,	explaining	the	organization	to	its
stakeholders	and	interpreting	the	environment	to	the	organization.	Public	people	People	advise	the	ruling	coalition,	the	primary	decision	makers	of	the	organization,	on	problems	and	opportunities	in	the	environment	and	help	these	decision	makers	respond	to	such	changes.	Situational	theory:	as	the	term	suggests,	it	is	a	question	of	identifying	a	group
of	people	within	the	group	that	can	influence	the	larger	sections	of	society.	They	are	the	active	people	who	have	an	influence	on	the	older	people.	Gunig	and	Repaper	agreed	that	it	was	a	good	start	to	use	the	concept	of	stakeholders	asWay	to	describe	relationships.	However,	they	concluded	that	not	all	people	in	stakeholder	groups	would	equally	be
sought	to	communicate	with	an	organization.	They	felt	that	public	relations	people	could	more	effectively	manage	communications	by	identifying	identifying	public	within	groups	of	stakeholders.	gunig	and	hunt	theorized	that	the	public	is	ranging	from	those	who	actively	seek	and	process	information	about	an	organization	or	a	matter	of	interest,	to
those	public	who	receive	passive	information.	According	to	these	researchers,	three	variables	predict	when	the	public	searches	and	processes	information	on	a	problem:	problematic	recognition,	recognition	of	constraints	and	level	of	involvement.	problematic	recognition:	it	is	important	that	people	first	recognize	a	problem	and	its	potential	impact	on
them.	For	example.	3s	is	an	organization	working	in	the	sanitation	area.	they	understood	that	many	Indians,	especially	in	rural	areas,	do	not	have	toilets.	Constraint	recognition:	describes	how	people	see	the	problems	that	are	before	solutions.	For	example.	tried	to	identify	the	reasons	and	connected	with	access	to	the	reason	for	this.	level	of
involvement:	In	fact,	here	the	organization	seeks	the	involvement	of	people	in	the	cause.	For	example.	They	actually	identify	the	group	of	people	who	have	a	high	involvement	with	a	problem	and	suggest	solutions	to	them.	3s	found	a	concept	of	moving	toilets	that	are	highly	accepted	and	appreciated	initially	by	some	regions,	but	now	have	important
customers	throughout	the	india.	oando	these	three	variables,	gunig	and	Hunt	described	answers	that	follow	from	being	high	or	low	in	these	dimensions.	For	example,	such	publics	who	have	a	high	problematic	recognition,	low	constraint	recognition	and	high	involvement	in	a	problem	are	much	more	likely	to	actively	engage	in	communication	about	it.
the	theory	of	the	situation	actually	explains	and	useful	to	understand	that	the	public	wants	rather	than	the	choice	of	the	organization	of	information	to	distribute.	it	also	assumes	that	the	public	will	pay	attention	and	look	for	information	that	is	in	their	best	interest.	theories	of	persuasion	and	social	influence:	pfau	and	wan	define	persuasion	as	â€	"the
oo	of	communication	in	an	attempt	to	model,	change	and/or	strengthen	perception,	influence	(feel,)	cognition	(thought)	and/or	behavior.	public	people	try	to	persuade	the	public	to	learn	new	information,	to	change	emotions	and	act	in	a	certain	way.	miller	and	Levine	said:	"a	minimum,	a	successful	persuasive	attempt	generates	a	certain	kind	of
cognitive,	effective	or	behavioral	modification	in	the	objective."We	will	discuss	two	more	important	theories	in	theories	of	persuasion	and	social	influence	ie	social	exchange	theory	and	theory	of	diffusion.	Social	exchange	theory:	The	theory	of	social	exchange	uses	the	economic	metaphor	of	costs	and	benefits	to	predict	behavior.	This	theory	was	meant
by	John	thibaut	and	harold	kelley	applies	to	many	fields	of	study,	including	interpersonal	communication,	public	relations	and	theories	of	organizations.	people	always	have	expectations	of	getting	their	high	reward	and	costing	the	bass.	but,	not	at	the	cost	of	their	customers.	Sometimes,	it	is	difficult	for	long-term	researched	organizations.	In	this	case,
it	is	essential	for	public	relations	professionals	to	allow	the	decision	maker	of	an	organization	to	analyze	the	entire	range	of	options	along	with	the	associated	costs	and	premiums.	e.g.	a	company	that	provides	a	product	to	its	customers	and	understands	that	there	is	a	defect	in	their	products	that	has	already	been	shipped	to	customers.	in	this
situation,	a	company	must	make	a	decision	that	helps	them	save	their	customers	and	costs	and	give	them	great	rewards.	a	public	relations	professional	will	analyze	whole	situations	and	suggest	the	best	chances	of	an	organization	that	will	help	them	save	huge	losses	in	the	future.	theoryDiffusion:	The	theory	of	spreading	is	another	way	to	look	like
people	accept	and	process	information.	They	identified	the	following	five	steps	to	accept	the	idea	of	diffusion:	awareness.	The	individual	was	exposed	to	the	idea.	Interest.	The	idea	must	arouse	the	individual.	Assessment.	The	individual	must	consider	the	idea	potentially	useful.	Process.	The	try	the	idea	to	others.	Adopted.	This	represents	the	final
acceptance	of	the	idea	after	successfully	crossing	the	previous	four	stages.	This	theory	helps	achieve	important	decisions.	Here,	the	first	importance	is	given	to	the	mass	population	compared	to	personal	contacts.	For	e.g.	An	amusement	park	wants	a	maximum	family	to	visit	their	parks	with	the	family.	They	understand	that	the	cost	of	their	park	is
very	high	so	they	invented	a	scheme	for	students	to	visit	their	park	for	free	along	with	their	i-cards	and	who	will	accompany	them,	will	get	a	10%	discount	in	their	tickets.	A	company	wants	more	students	to	visit	their	park.	So,	as	for,	they	started	promoting	their	ideas	through	various	colleges	and	send	them	flyers	(awareness).	After	sending	leaflets,
they	began	to	highlight	the	most	interesting	concepts	or	theme	for	which	students	should	visit	the	place	(interest).	After	that,	they	give	them	possible	alternatives	so	that	they	decide	the	best	for	them	(evaluation).	After	that,	few	students	visit	and	take	the	beautiful	feeling	of	the	park	(process)	and	give	mouth	advertising	to	their	groups	and	all	the
people	known.	And	suddenly,	the	discovery	that	many	people	started	to	visit	the	park	and	became	a	great	success.	In	a	previous	post,	â€	œTime	to	reinvent	the	wheel	for	PR	education,	â€	"Approved	in	the	International	Association	of	Public	Relations	Association	(IPRA)	and	presented	their	educational	model	wheel.	At	the	centre	of	the	wheel	model	is
the	theory	and	practice	of	public	relations.	The	practice	of	public	relations	is	rapidly	adapting	to	contemporary	communication	challenges	and	opportunities	and	there	are	many	opportunities	for	professionals	to	share	good	practices	through	professional	association	events,	blogs	and	public	relations	press.	But	what	about	opportunities	to	share	theory?
And	what	specific	theory	should	the	wheel	model	hub	popular?	When	I	was	a	public	relations	professional,	before	becoming	an	academic,	I	remember	searching	for	insights	beyond	“Come-per	“guides	to	develop	communication	strategies	and	provide	effective	information	campaigns.	So	when	I	started	teaching	public	relations	and	communication
management	and	I	had	access	to	academic	sources,	I	discovered	a	rich	seam	of	available	theory.	I	found	models	and	theories	that	provide	real	information	of	the	communication	process.	These	theories	help	communicators	by	providing	them	with	tools	they	can	use	to	analyze	problems	and	generate	ideas.	If,	as	notoriously	Lewin1	observed:	Â	"Nothing
is	practical	as	a	good	theory",	that	"voice	theories"	should	aspire	professionals	of	public	relations	known?	What	theories	could	take	public	relations	educators	consider	their	teaching	programs?	Theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of
the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	theory	of	the	social	needsTheory	attribution	uses	and	gratification	theory	theory	theory	of	theory	theory	of	theory	theory	theory
assist	theory	public	relations	public	relations	theory	situational	the	four	models	of	public	relations	excellence	theory	domino	model	of	public	relations	relationships	co-orientation	model	co-orientation	model	public	relations	Relations	Role	Theory	Plus	theories	related	to	organizations	and	their	internal	and	external	environments	This	is	a	useful	list	of
some	relevant	theories	for	public	relations.	There	are	other	useful	compendium	theory3	and	a	series	of	further	theories	come	to	mind	that	they	can	make	valuable	contributions	to	a	public	audience	Educator	repertoire,	including	employees'	commitment	and	organizational	commitment	theory.	What	theories	or	models	appoint	to	strengthening	the
central	center	of	the	public	relations	education	wheel?	Dr.	Mary	Welch	is	a	senior	teacher	in	communication	management	at	Lancashire	Business	School	at	the	University	of	Central	Lancashire	in	the	United	Kingdom.	References	1	Lewin,	K.	(1945)	The	research	center	for	group	dynamics	A	massachusetts	technology	institute.	Sociometry.	Vol.	8	No.	2,
pp.	126-36.	2	iPra	(1997)	Gold	Paper	n.	12:	The	evolution	of	education	to	public	relations	and	the	influence	of	globalization:	investigation	of	eight	countries.	London.	International	Association	of	Public	Relations.	3	Heath,	R.	L.	(ed.)	(2013)	Encyclopedia	of	public	relations.	Thousands	of	oaks.	Sage.	Sage.
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